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1. Why do we need to have a Capital Campaign?  To pay for the Church remodeling which was completed in 2006. This remodeling added to our beautiful sanctuary, added the two new classrooms and two bathrooms next to the sanctuary, and added efficient office space on the upper level, extensively remodeled the lower level bathrooms, classrooms and Fellowship Hall, as well as expanding the entrance and replacing sidewalks.  The total planning, construction and fixture cost of the remodeling was $1,299,300. We made a “down payment” of $499,300, and secured a loan (commercial loan) for the balance of $800,000. As of December 31, 2010, the principal plus interest balance on the loan will be $649,284.   This is the amount needed to complete paying for the remodeling project.  
2. What is the goal of the Capital Campaign?   The amount of money needed depends on the period of time over which the loan is to be repaid.  
a. Your Campaign Leadership has set a goal of three years to pay off the loan.  The Campaign goal for this plan is $632,000. This amount does not include the $50,000 we have in reserve as required by the bank. 
b. A less aggressive plan of loan repayment is four years. This would require a goal of 651,000 and increases the amount of interest to be paid. 
c. A third option would stretch the payments into six years and requires a goal of $691,000, adding even more interest expense. 
3. What are the differences in the above three plans?  The primary differences are related to the amount of prepayments made to the bank in December 2010 and December 2011 and the number of monthly payments needed.  
a. In the selected aggressive plan, a significant prepayment of $300,000 is needed in December 2010 to reduce the principal balance to $349,300.  Monthly payments for the year follow, with another significant prepayment in December 2011 of $150,000 to reduce the principal balance to $147,500.  
b. The longer it takes to pay the loan, the greater the interest!  
· Plan A (2.5 Years)  $31,000
· Plan B (3.5 Years)  $49,000
· Plan C (6 Years)  $84,000
These payment scenarios are prepared for your review.  Please ask Jim Overtoom, Jerry Teeson, or Jeff Voelz for more detail. 
4. How many members are there?  At present, there are 205 households, representing about 410 members.  As a comparison, at the time of the initial Capital Campaign in 2004, there were 188 households with about 380 members.

5. My contribution is small.  Why should I give?  We hope all who have benefitted from the Church will see an opportunity to help provide for the future through support of this Campaign.   All gifts, regardless of amount, are vital to our success. 
6. Will memorial gifts be accepted?  Yes. Special gifts can be dedicated to the campaign.   These gifts may include cash, stock, bonds, or other securities.
a. Are these gifts tax deductible?  Yes, they should be.  See your tax preparer.
7. How can I give a gift of stocks, bonds, and/or mutual funds?  We have set up an account with a brokerage firm to handle these types of gifts.  Please call Jim Overtoom (763-753-4217) or Eric Strouse (763-767-9645) for further details. 
8. What types of payment schedules are available?   Several payment options are available over the two and one half year giving period (lump sum, weekly, monthly, quarterly, or annually) and you can choose which one works best for you.  Your commitment card will list these choices. The greater the amount collected for the prepayment in December 2010, the quicker we can pay off the loan and the less interest we pay.  
9. How do I make sure the money I give goes directly into the Capital Campaign Fund?  The church’s budget has a designated line item and bank account for the Capital Campaign.  All Capital Campaign gifts will be placed directly into this dedicated account.  Your giving statement will have a line item showing your contribution to this account.
10. Will there be other fundraising activities for the Capital Campaign?   It is the plan to pay off the loan with a successful campaign.  Your commitment will help ensure we accomplish our goal and make it a "Time For a Shining Finish". 
11. My home mortgage interest rate is much lower than the rate the church is paying the bank; shouldn't the rate be the same as my home mortgage? Commercial rates are higher than home loan rates. Commercial loans carry a higher risk, thus a higher rate.

12. What is the benefit of paying the majority of my campaign pledge before the end of 2010? The benefit to you is the ability to take the tax deduction in 2010. The biggest benefit is to the church. It will greatly reduce the principle balance on the loan, which will reduce the amount of the interest paid on the loan.  
13. What is the start date?   There are several key dates during this campaign:  
September 19
Campaign Kick Off
October 10     
Campaign Dedication/Recognition Sunday  

November 21
Visitation Sunday—Commitment cards are accepted in visits by campaign stewards
November 28
Celebration Sunday—Congregation coming together to celebrate Our Shining Finish!
14. What if I have other questions?  Please call our Campaign Administrator, Marcia Gunderson (763-755-9440), or our Church Moderator, Jim Overtoom (763-753-4217).
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